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Compulsory REVISION comments 
 

 
 
 
 
Discusstion section “Results of demographic and 
socio-economic characteristics of sample households” 
This paper need more discussion.  
 
 

Goat marketing channels 
 

Nine main alternative channels were identified for goat marketing. Small ruminant market participant of sample respondents were 

supplied 137.28 TLU of goats to the market. The main receivers from producers were collectors and small traders with an 

estimated percentage share of 34.8% and 20.9%, respectively (Figure 3). 

 
 
  
  
                                      
                                                                                                     
                       
  
                                                               
                                                                                                                          
     
                                                                                                                      
                                                                                                                         
                                                              
                                                             
 
                                       
                                                                                                     
 
                                                             
 
                                                                                                                         
 
 
 
  
 
 
 
 
 
 

 
 
 
 
 
 
Sheep marketing channels 
 

Nine main alternative channels were identified for sheep marketing. Small ruminant market participant of sample respondents were 

supplied 107.25 TLU of sheep to the market. The main receivers from producers were collectors and small traders with an 

estimated percentage share of 46.2 % and 23.2%, respectively (Figure 4). 

 

Producers (137.28 TLU)   

Figure 1: Goat market channel  
Source: Own sketch from survey result, 2015 
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Minor REVISION comments 
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Reviewer’s comment Author’s comment (if agreed with reviewer, correct the manuscript and highlight 

that part in the manuscript. It is mandatory that authors should write his/her 
feedback here)

Are there ethical issues in this manuscript?  
 

(If yes, Kindly please write down the ethical issues here in details) 
 
 

 
 
 

 

Figure 2: Sheep market channel  
Source: Own sketch from survey result, 2015. 
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